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CERTIFICATIONS          

 Google Analytics Individual Qualification 
 AdWords Fundamentals  
 Hubspot Inbound Certification 
 Hubspot Inbound Marketing Certification 
 Hubspot Email Marketing Certification 
 Hubspot Content Marketing Certification 

 

FREELANCE EXPERIENCE       

Copywriter/ Content Specialist                            2013-Present 

 Demonstrate creative versatility and the ability to adapt voice, tone, and style across wide range of industries 
 Answer executional briefs specifically and in full using copywriting best practices for clients all over the world 
 Adhere to strict deadlines, review content for consistency, thoroughly grasp technical information  
 Utilize internal and external data and analytics to understand target audience, competition and positioning 

Primitive Engagement Marketing 

Wearable Tech:                        

 Craft search engine optimized copy for several web pages positioning wearable as unique 
 Collaborate with subject matter expert to understand intricacies of product as well as features and benefits 

Lending Services:                                  

 Develop landing page copy crafted to convert visitors interested in taking out loans 
 Conduct research on lending process in order to properly position offering 

Sustainable Energy (New Light Bulb Tech):          

 Create compelling, informative web page copy for the current longest lasting light bulb on market 
 Interview subject matter expert regarding product’s sustainability, positioned as environmentally sound 

Greenback Tax Services 

Tax Services/ Customer Tax Portal               

 Create several email campaigns for differing target audiences to drive business with Greenback 
 Edit and rewrite practical, informative article for Entrepreneur magazine  
 Collaborate with marketing director, reference existing collateral to develop boilerplate language for future use 

MarketMuse 

Content Optimization Software            

 Craft B2B targeted conversion-oriented email sequence for existing customers 
 Conduct research on existing customer base and brand style to craft copy specific to this audience 

SKILLS 

Wordpress, LinkedIn Publisher, Hootsuite, Microsoft Office, Salesforce, Netsuite, ACT!  

EDUCATION 

BA Philosophy – Rutgers University New Brunswick 


